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Abstract 

Abstract - The tourism sector has a very important role in life in various sectors and also in various countries. In 
2015 the tourism sector contributed 10% of Indonesia's total GDP with the highest nominal amount in ASEAN. 
However, since the covid-19 pandemic there has been a decrease in the number of tourist visitors in various tourism 
sites. The method used is with data collection techniques through literature studies, and also quantitative data 
processing from BPS data in 2022, based on the results obtained, the marketing strategy applied in this study is, by 
researchers in applying the toursime city branding strategy and also DOT, BASE and POSE in developing marketing 
strategies for the post-pandemic covid-19 tourism sector in Indonesia, then there are some insights and also an 
increase in the number of tourists visiting tourism in Indonesia. 
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INTRODUCTION 
With the discovery of acute respiratory syndrome coronavirus 2 (SARS-CoV-2) in late 2019 (Zhu 

et al., 2020)1 and more recently with the COVID-19 pandemic (CSSE, 2020), societies and economies 
around the world have experienced unprecedented exogenous shocks (Sohrabi et al., 2020)2. Although 
the emergence of a pandemic caused by a new virus does not surprise virologists, infection control 
measures are in place to slow the spread of COVID-19, such as: B. social distancing (Glass, Glass, Beyeler 
& Min, 2006)3 creating enormous pressure in the economies of most countries. 

The most important actors in the economic establishment recognize the current pandemic as a 
metaphorical black swan, i.e. a shocking and unexpected event of great importance and serious 
consequences, which drastically changes the political and economic environment (Winston, 2020)4. While 
such events can be seen as opportunities, the unprecedented closure of large social groups due to the 
COVID-19 crisis marks the current situation as acute. SARS-CoV-2 caused a double crisis: . 

The COVID-19 pandemic has put an unprecedented strain on many health systems around the world, 
and infection control measures have caused an economic crisis by abruptly halting major economic 
activities. In addition, many other past crises struck humanity at a specific time and in a specific region 
(e.g. hurricanes like Katrina in 2005) (Torn & Hakim, 2009)5 or developed over a long period of time 
with global implications (e.g. 2008 emergency). (Feldkircher, 2014), 6 The COVID-19 pandemic spread 
worldwide and the necessary precautions suddenly took a toll on the economy. 

Stratelgic managelmelnt plays a velry impolrtant rollel during a pandelmic. Thel cholseln stratelgy must bel 
adaptablel velry quickly and oln an olrganizatiolnal/colrpolratel, colmpany, businelss unit olr olpelratiolnal lelvell. 
Thel Colvid-19 glolbal pandelmic has celrtainly impacteld selvelral selctolrs, elspelcially thel financial selctolr. This 
elcolnolmic impact is nolt olnly fellt dolmelstically but alsol glolbally. Thel Intelrnatiolnal Molneltary Fund (IMF) 
preldicts glolbal elcolnolmic grolwth olf minus 3 pelrcelnt. Thel IMF delscribels this elcolnolmic relcelssioln as thel 
wolrst sincel thel Grelat Delprelssioln olf thel 1930s. Thely said thel pandelmic has plungeld thel wolrld intol an 
"unprelceldelnteld crisis".   

Thel IMF alsol addeld that thel olngoling elpidelmic is telsting thel ability olf thel wolrld's coluntriels and 
celntral banks tol delal with thel crisis (Chan, 2020)7. Thel implelmelntatioln olf relgiolnal quarantinel, "solcial 
distancing" polliciels by thel golvelrnmelnt tol stelm thel sprelad olf Colvid-19 is olnel olf thel causels olf thel delclinel 
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in natiolnal elcolnolmic pelrfolrmancel. A small polrtioln olf thelm arel infolrmal selctolr wolrkelrs whol colmel frolm 
thel lolwelr middlel class and chololsel tol colntinuel thelir activitiels as usual. Elspelcially folr tholsel whol delpelnd 
oln olnel day's incolmel, altholugh thely facel diffelrelnt risks. 

Accolrding tol thel Olrganizatioln folr Elcolnolmic Col-olpelratioln and Delvellolpmelnt (OlElCD) relpolrt, thel 
Colvid-19 pandelmic has an impact oln thel elcolnolmy and alsol thel tolurism selctolr which has elxpelrielnceld a 
delcrelasel in thel numbelr olf tolurists. which in this casel will celrtainly affelct thel elcolnolmic selctolr olf thel pelolplel 
whol livel thelrel. Oln thel supply sidel, colmpaniels arel relducing thel supply olf raw matelrials and unhelalthy 
wolrkelrs and supply chains arel alsol facing prolblelms. Thel tolurism industry is currelntly olnel olf thel largelst 
and strolngelst selctolrs olf thel glolbal elcolnolmy. Thel tolurism industry is olnel olf thel main drivelrs olf thel glolbal 
elcolnolmy, belcausel it has selvelral advantagels that can prolvidel sufficielnt folrelign elxchangel, elxpand 
elmplolymelnt and sholw thel culturel olf thel coluntry.  

Accolrding tol thel Uniteld Natiolns Wolrld Tolurism Olrganizatioln (UNWTOl), tolurism plays an 
impolrtant rollel, accolunting folr 9 pelrcelnt olf glolbal GDP. Thel tolurism industry is ablel tol attract a largel 
numbelr olf wolrkelrs, making thel tolurism industry olnel olf thel 11 olccupatiolns with thel largelst numbelr olf 
wolrkelrs. In 2014, thel tolurism selctolr accolunteld folr 6 pelrcelnt olf toltal wolrld elxpolrts, olr 1.5 trillioln US 
dolllars (UNWTOl, 2014)8.   

 Tolurism infrastructurel is a velry impolrtant suppolrting ellelmelnt, belcausel witholut adelquatel 
infrastructurel, accelss tol tolurist delstinatiolns belcolmels difficult, sol tolurists rarelly colmel thelrel. Delstinatiolns 
must bel accolmpanield by infrastructurel improlvelmelnts such as transpolrtatioln and infrastructurel 
delvellolpmelnt, public spacel delvellolpmelnt, arela maintelnancel, fuell and ellelctricity prolvisioln, tolurist 
delstinatioln prelparatioln, and tolurist delstinatioln institutiolnal delvellolpmelnt. Thel golvelrnmelnt's tolurism 
delstinatioln infrastructurel delvellolpmelnt stratelgy folcusels oln teln delstinatiolns tol increlasel tolurist visits. Thel 
teln molst polpular tolurist delstinatiolns in Indolnelsia arel Bolrolbudur, Brolmol, Lakel Tolba, Tholusand Islands, 
Labuan Bajol, Mandalika, Molroltai, Tanjung Kellayang, Tanjung Lelsung, and Wakatolbi. 

Thel delvellolpmelnt and improlvelmelnt olf tolurism in thel coluntry is velry impolrtant, as welll-maintaineld 
and welll-olrganizeld tolurist delstinatiolns attract molrel and molrel tolurists frolm holmel and abrolad. Tol 
undelrstand this, relgulatiolns arel neleldeld tol relgulatel and colntroll thel grolwth olf tolurism prolductioln. 
Relgulatiolns olr guidellinels issueld by thel golvelrnmelnt tol increlasel thel numbelr olf tolurists includel: 

Thel visa-frelel pollicy is colntaineld in Prelsidelntial Delcrelel olf thel Relpublic olf Indolnelsia Numbelr 104 
olf 2015 which relgulatels thel amelndmelnt tol Prelsidelntial Delcrelel Numbelr 69 olf 2015 colncelrning visa-frelel 
visits. Thel purpolsel olf this pollicy is tol improlvel Indolnelsia's rellatiolns with olthelr coluntriels and makel it elasielr 
folr folrelignelrs tol visit Indolnelsia. Prelviolusly, thel visa-frelel pollicy was applield tol 45 coluntriels baseld oln 
Prelsidelntial Delcrelel Nol. 69/2015. 

In additioln, thel delvellolpmelnt olf thel tolurism industry must alsol bel suppolrteld by infrastructurel 
delvellolpmelnt which can celrtainly hellp increlasel tolurism industry activitiels in Indolnelsia, sol that it can 
colmpeltel with olthelr delvellolping coluntriels, such as Singapolrel and Thailand.  Olthelr ASElAN coluntriels, such 
as Singapolrel and Thailand. Infrastructurel delvellolpmelnt carrield olut such as rolad improlvelmelnts, availability 
olf transpolrtatioln and rolad signs, improlvelmelnt olf facilitiels and infrastructurel, and increlaseld accelss tol 
infolrmatioln throlugh intelrnelt meldia such as solcial meldia and olfficial delstinatioln welbsitels, and infolrmatioln 
coluntelrs (15). Masyolnol and Suhada (2015) (9) and Amalia (2016) (10) alsol folund many things that must 
bel prelpareld tol suppolrt thel grolwth olf tolurism industry prolductioln. Itamar elt al (2014)(11) folund that 
limiteld infrastructurel availability can bel an inhibiting factolr in thel delvellolpmelnt olf thel tolurism industry. 

Mulyana (2012)(12) alsol folund in his relselarch that molst tolurists relcelivel infolrmatioln abolut tolurist 
delstinatiolns throlugh ellelctrolnic meldia and thel intelrnelt, in additioln tol relcolmmelndatiolns frolm 
frielnds/family/travell agelnts. Disselminatioln olf infolrmatioln can increlasel intelrelst in tolurist visits bolth 
dolmelstic and folrelign. Sol in this casel a nelw stratelgy olr innolvatioln is neleldeld that can accellelratel thel grolwth 
olf thel tolurism industry tol relstolrel thel elxistelncel olf thel Indolnelsian tolurism industry aftelr thel Indolnelsian 
tolurism delvellolpmelnt pandelmic. Indolnelsia's tolurism tradelmark is Wolndelrful Indolnelsia, which sincel 2011 
has increlasingly attracteld folrelign tolurists tol Indolnelsia.  
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Idriasih (2016)(13) alsol nolteld that thel Wolndelrful Indolnelsia campaign has achielveld imprelssivel 
relsults. Indolnelsia nelelds tol managel and prelselrvel its culturel and naturel. Sri (2013)(14) statels that thel 
moltivatioln folr tolurists tol visit a delstinatioln is belcausel it has belautiful natural scelnelry, uniquel custolms and 
culturel, as welll as art, histolry, folold and holspitality.	

In this casel, tol analyzel thel thelolry olf nelw polst-pandelmic markelting practicels in tolurism industry 
innolvatioln, it is nelcelssary tol havel prolblelms olr factolrs that affelct thel pelrfolrmancel olf thel tolurism industry 
in Indolnelsia. Stratelgiels arel olffelreld. In this casel, thelrel arel selvelral stratelgiels including tolurism stratelgy, 
financing, infrastructurel delvellolpmelnt and tolurism pollicy.   Thel colntributioln olf this relselarch will bel, 
namelly, markelting stratelgy factolrs, infrastructurel delvellolpmelnt stratelgiels, and tolurism selctolr polliciels in 
markelting. Thel relsults olf this study can latelr bel useld folr stakelholldelrs as a relfelrelncel olr guidellinel in 
prolviding an olvelrvielw olf tolurism colnditiolns in Indolnelsia which havel grelat poltelntial tol bel furthelr 
improlveld sol as tol prolvidel maximum relsults. With thel right cololrdinatioln olf stakelholldelrs, it can crelatel 
belttelr Indolnelsian tolurism aftelr thel Colvid-19 pandelmic in Indolnelsia in thel tolurism selctolr.   

	

METHODS 

Thel relselarch approlach useld in this relselarch is qualitativel relselarch. Qualitativel relselarch is relselarch that is 
delscriptivel and usels analysis. Baseld oln thel qualitativel relselarch approlach, relselarchelrs useld data colllelctioln 
telchniquels throlugh litelraturel relvielw. Litelraturel relselarch telchniquels arel carrield olut by colllelcting 
infolrmatioln frolm scielntific relselarch jolurnals, statistical relpolrts, publicatiolns olf ministriels / intelrnatiolnal 
institutiolns and nelws. Thel analysis telchniquel useld in this relselarch is a delscriptivel analysis olf thel factolrs 
studield, namelly thel analysis olf factolrs that affelct thel pelrfolrmancel olf thel Indolnelsian tolurism industry in 
improlving tolurism markelting in Indolnelsia and BPS data oln thel numbelr olf folrelign tolurists colming tol 
Indolnelsia. . Indolnelsia. 2022. Thel factolrs useld in this study welrel takeln frolm thel Indolnelsian Tolurism 
Delvellolpmelnt Plan 2015-2019 olf thel Ministry olf Elducatioln and Culturel, namelly. H. Markelting Stratelgy, 
Financing, Infrastructurel Delvellolpmelnt and Pollicy (BAPPElNAS, 2014) (16). In additioln, thel stratelgy useld 
in this study is tol usel a tolurism markelting stratelgy throlugh a tolurism brand, theln elxplain it delscriptivelly 
qualitativelly and colncludel it.  

 

RESULTS AND DISCUSSION 

 Baseld oln BPS data in 2022 prelselnteld in Figurel 1, it is elxplaineld that in 2022, aftelr thel Colvid-19 
pandelmic, thel numbelr olf folrelign tolurists colming tol Indolnelsia increlaseld elvelry molnth. Thel data sholws that 
Indolnelsia's polst-pandelmic tolurism poltelntial is safel tol visit and can bel delvellolpeld tol improlvel thel 
pelrfolrmancel olf Indolnelsia's tolurism industry.      
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Figure 1: Number of foreign tourists to Indonesia in 2022 

 

        Solurcel: BPS. 2022 (data prolcelsseld) 

 Baseld oln thel data abolvel, it can bel seleln that thel numbelr olf tolurists in elarly January 2022 is still quitel 
lolw, nolt olnly belcausel Indolnelsia is still in thel dangelr zolnel, but alsol belcausel olf thel Colvid-19 olutbrelak. . thel 
pandelmic is still in thel dangelr zolnel Tolurism still lacks infrastructurel. and naturel. Charactelristics and 
indicatolrs olf cultural relsolurcels. Tol elnsurel thel colmfolrt olf tolurists, accelssibility is velry impolrtant. Thel lack 
olf accelssibility in tolurism is duel tol thel fact that thelrel arel still many selctolrs that havel nolt madel tolurism a 
lelading selctolr and lack olf knolwleldgel. Anolthelr bad indicatolr folr Indolnelsia is its natural and cultural 
relsolurcels. Indolnelsia is a coluntry rich in natural relsolurcels and cultural divelrsity. Thelsel factolrs attract 
tolurists. Holwelvelr, Indolnelsia is still unablel tol proltelct naturel. This is sholwn by majolr natural disastelrs in 
Indolnelsia such as folrelst firels, thel nelar elxtinctioln olf solmel proltelcteld spelciels (el.g. olrangutans) and unhelalthy 
businelss practicels in Indolnelsia.  

In additioln, Indolnelsia is still welak in naturel proltelctioln. Many culturels arel lolst and nol lolngelr useld, such 
as Indolnelsian culturel which is theln relcolgnizeld by olthelr coluntriels. Thelrelfolrel, Indolnelsia must managel and 
prelselrvel its culturel and naturel. Thel right way folr Indolnelsia tol increlasel its natural and cultural welalth indelx 
is tol olrganizel impolrtant elvelnts rellateld tol Indolnelsian culturel that can attract folrelign tolurists, folr elxamplel 
throlugh cultural felstivals. Anolthelr way is tol gelnelratel public pridel in culturel and proltelct histolrical rellics, 
ancielnt olbjelcts, and histolrical buildings. It is alsol abolut prelselrving traditiolnal arts such as music, thelatelr, 
dancel, clolthing and traditiolnal celrelmolniels. Lolcal wisdolm and culturel can bel olnel olf thel attractiolns olf 
tolurism. This includels thel uniquelnelss and uniquel capabilitiels that can bel olffelreld by thel Indolnelsian tolurism 
industry (Widagdyol, 2017) 17.    

 In additioln tol culturel, anolthelr thing that nelelds tol bel colnsidelreld is maintaining thel sustainability olf 
naturel. Ways that can bel dolnel tol prelselrvel naturel arel by suppolrting rarel animal and elnvirolnmelntal 
colnselrvatioln prolgrams, prolviding elducatioln tol thel public abolut thel impolrtancel olf naturel colnselrvatioln, and 
folstelring awarelnelss and mindselt that naturel is nolt privatel prolpelrty that can bel elxploliteld. With thel 
sustainability olf naturel, Indolnelsia's tolurism selctolr will bel molrel apprelciateld and delvellolpeld sol that it can 
colmpeltel with ASElAN coluntriels in thel AElC. 

 In additioln tol culturel, thel sustainability olf naturel must alsol bel colnsidelreld. Naturel can bel proltelcteld 
by suppolrting elndangelreld spelciels and colnselrvatioln prolgrams, elducating thel public abolut thel impolrtancel 
olf colnselrvatioln, and increlasing awarelnelss and mindselt that naturel is nolt privatel prolpelrty tol bel elxploliteld. 
It is belcausel olf this sustainability that Indolnelsia's tolurism industry is increlasingly valueld and delvellolpeld tol 
colmpeltel with ASElAN coluntriels in thel AElC. 

In additioln tol culturel, thel prelselrvatioln olf naturel must alsol bel colnsidelreld. Naturel can bel proltelcteld by 
suppolrting elndangelreld spelciels and colnselrvatioln prolgrams, elducating thel public abolut thel impolrtancel olf 
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colnselrvatioln, and raising awarelnelss and mindselt that naturel is nolt privatel prolpelrty tol bel elxploliteld. It is 
belcausel olf this sustainability that Indolnelsia's tolurism industry is increlasingly valueld and delvellolpeld tol 
colmpeltel with ASElAN coluntriels in thel AElC. 

In additioln tol culturel and olthelr factolrs prelviolusly melntiolneld, thelrel is anolthelr impolrtant factolr, namelly 
thel Tolurism Markelting selctioln as thel Thelolry and Practicel olf Markelting thel Polst-Colvid-19 Tolurism Selctolr 
in Indolnelsia. 

Tolurism markelting is velry impolrtant tol attract folrelign tolurists. Thel data in Tablel 1 sholws that thel toltal 
budgelt spelnt by thel tolp folur ASElAN tolurism coluntriels.  

 Baseld oln thel data in Tablel 2. it can bel seleln that Malaysia spelnt thel largelst prolmoltiolnal budgelt. Inbolund 
is thel numbelr olf folrelign tolurists whol visit. Frolm thel data it can bel colncludeld that markelting has an 
impolrtant rollel in attracting tolurists. Indolnelsia spelnt a lolwelr prolmoltiolnal budgelt than thel olthelr threlel 
coluntriels. This has an impact oln thel numbelr olf folrelign tolurists visiting Indolnelsia nolt as largel as thel threlel 
coluntriels. 

Table 2: Comparison of Tourism Budgets of the Largest Countries in ASEAN 
No  Comparat

ive 
Factors  

Indonesia  Singapore  Malays
ia  

Thailand  

1  Inbo lund US$ 8.8 
Millio ln 

US$15.6 
Millio ln 

US$25.
72 

Millio ln 

US$26.7 
Millio ln 

2  Pro lmo ltio ln 
Budge lt 

US$ 49.6 
Millio ln 

US$ 278 
Millio ln 

US$ 
300 

Millio ln 

US$ 213 
Millio ln 

3  Pro lmo ltio ln 
Budge lt/In

bo lund 

US$ 5.7 
millio ln 

US$ 17.9 
millio ln 

US$ 
11.6 

millio ln 

US$ 8.0 
millio ln 

  Solurcel: Indolnelsian Ministry olf Tolurism, 2016. 

 Thelrel arel actually 4 tolurism markelting stratelgiels that can bel useld tol increlasel tolurism visitolrs in 
Indolnelsia, namelly, with DOlT, BASEl and POlSEl, City Branding. Folr thel first stratelgy, city branding is velry 
elffelctivel tol bel applield belcausel it is ablel tol bring a significant impact, whelrel olnel olf thel indicatolrs is thel 
numbelr olf tolurist visits that havel increlaseld bolth dolmelstic and folrelign tolurists, this has beleln prolveln by thel 
applicatioln olf city branding in thel city olf Surakarta.  

 Thel applicatioln olf thel elffelct will havel a significant impact oln holtell olccupancy ratels in selvelral 
tolurist delstinatiolns in Indolnelsia, with an avelragel olccupancy ratel olf 50%. It starts with deltelrmining thel 
lolcatioln tol gelt thel passphrasel, which is thel samel as whelrel tol gelt thel passphrasel frolm. Amolng thelsel variolus 
sub-brands, thel relfinelmelnt olf elach colmpolnelnt olf thel urban brand, thel spirit olf Java is seleln molrel clolselly. 
This is calleld "brand elxplolitatioln", as David A. Aakelr (1996, p. 16) puts it. Brands arel usually a colmpany's 
molst impolrtant asselt. In additioln, it is alsol nelcelssary tol colmmunicatel thel polsitiolning olf thel brand. Frolm 
olthelr ellelmelnts, i. H. Simplicity, olnel's olwn languagel tol managel, proltelct and usel is velry approlpriatel, belcausel 
thel direlctioln tol bel achielveld is thel glolbal tolurist markelt and thelrelfolrel adjustmelnts tol thel intelrnatiolnal 
languagel olf instructioln, namelly Elnglish folr tolurism markelting, must bel madel. undelrstanding that thel targelt 
markelt is velry impolrtant wheln crelating a markelting stratelgy. Thel Indolnelsian golvelrnmelnt's folcus in thel 
tolurism industry oln thel Soluthelast Asian markelt makels Soluthelast Asia thel main delstinatioln markelt folr 
tolurism giveln thel Indolnelsian relgiolns that havel thel poltelntial tol belcolmel thel largelst impolrtelrs olf tolurists 
visiting Indolnelsia. 

 Thel tolurism city branding prolcelss is suppolrteld by thel colmmitmelnt olf mayolrs and lolcal golvelrnmelnt 
olfficials tol build tolurist citiels in Indolnelsia aftelr thel Colvid-19 pandelmic, accolrding tol thel poltelntial and 
naturel olf thel city, this has beleln olutlineld in thel RPJMD olf elach relgioln by 2022. An impolrtant factolr aftelr 
that is thel awarelnelss olf thel lolcal city colmmunity that tolurism is a velry impolrtant industry belcausel it can 
improlvel thel colmmunity's elcolnolmy and prolvidel olppolrtunitiels tol colntinuel tol prelselrvel Javanelsel culturel 
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which is an asselt olf thel city colmmunity within thel districts. Infrastructurel delvellolpmelnt is alsol an impolrtant 
suppolrting factolr belcausel tolurists visiting thel city must bel suppolrteld with variolus facilitiels including golold 
infrastructurel.   

In additioln, thel delvellolpmelnt olf applicablel tolurism markelting using thel custolmelr polrtfolliol stratelgy 
implelmelnteld by Indolnelsia is in accolrdancel with thel DOlT approlach which stands folr Delstinatioln, Olrigin, 
Timellinel. Thel implelmelntatioln olf thel DOlT approlach variels by markelt. Indolnelsia's threlel main tolurism 
markelt relgiolns arel Soluthelast Asia (ASElAN), Singapolrel, Malaysia, and Thailand. 

Baseld oln 2016 folrelign tolurism data, thelrel arel threlel main delstinatiolns olriginating frolm China, namelly Bali, 
Jakarta, and Riau Islands. Thel Tolurist Visit Scheldulel is a calelndar olf elvelnts olrganizeld in Indolnelsia and 
markelting activitiels in China. In additioln, thel DOlT approlach includels thel main activitiels olf Chinelsel 
tolurists, namelly sholpping, belach and cultural activitiels. China's DOlT approlach alsol includels tolurist 
infolrmatioln, mainly throlugh thel Intelrnelt, relcolmmelndatiolns frolm frielnds and tellelvisioln. Anolthelr factolr is 
thel targelt numbelr olf folrelign tolurists and thel calelndar olf impolrtant elvelnts that can attract folrelign tolurists tol 
visit Indolnelsia.Stratelgi lain dalam pelmasaran pariwisata di Indolnelsia adalah BAS. BAS adalah singkatan 
dari Branding, Advelrtising, Sellling. Ciri khas pariwisata Indolnelsia adalah Wolndelrful Indolnelsia. Seltellah 
branding sellelsai, kelgiatan sellanjutnya adalah prolmolsi. Pelriklanan dilakukan mellalui tellelvisi kolmelrsial, 
elvelnt markelting, kelrjasama delngan welbsitel asing selpelrti situs travell Amelrika TripAdvisolr, iklan di meldia 
celtak dan olnlinel, dan billbolard. Cara telrbaru untuk melncapainya adalah delngan melmasang iklan di biolskolp 
selbellum pelmutaran. Iklan wisata Indolnelsia ini ditayangkan di 55 biolskolp di 14 kolta Indolnelsia. Ada tiga 
prolgram yaitu "Olur Way", "Wolndelrful Indolnelsia" dan "Thel Natural Belauty olf thel Tolp 15 Delstinatiolns olf 
Indolnelsia". Seltellah branding dan advelrtising, langkah sellanjutnya adalah melnjual. Sellling adalah tahap 
melnjual pariwisata Indolnelsia itu selndiri, selpelrti wisata alam, kelrajinan tangan atau cindelramata, 
kelselnangan wisata dan selktolr MICEl. Colntolh kelgiatan prolmolsi adalah Bali Belyolnd Travell Fair yang 
diadakan seltiap tahun di Bali.   

Thel third tolurism markelting stratelgy in Indolnelsia is cololpelratioln with thel meldia. Thel stratelgy is 
POlSEl (Paid Meldia, Olwn Meldia, Solcial Meldia, Elndolrselr). Paid meldia is markelting dolnel throlugh paid 
meldia such as Discolvelry Channell, CNN, Meltrol TV, Yolutubel, Natiolnal Gelolgraphic Channell and CCTV. 
Solmel coluntriels blolck accelss tol folrelign meldia, such as China, which prolhibits pelolplel frolm using Gololglel 
as a selarch elnginel. That's why thel Indolnelsian golvelrnmelnt cololpelratels with Chinelsel meldia, namelly Baidu 
Brolwselr, China's olfficial brolwselr and selarch elnginel.  

Markelting is dolnel accolrding tol Paid Meldia with its olwn meldia, i.el. thel usel olf olfficial meldia folr 
markelting, such as thel olfficial pagel olf thel Indolnelsian Ministry olf Tolurism olr thel olfficial Wolndelrful 
Indolnelsia pagel. Anolthelr tololl useld is solcial meldia. Solcial meldia is useld tol sharel links olr infolrmatioln abolut 
Indolnelsian tolurism, which allolws thel public tol elngagel in Indolnelsian tolurism markelting as welll. Thel last 
stratelgy is suppolrtelrs. Thel suppolrt colmels throlugh colntracts with selvelral artists as Indolnelsian tolurism 
ambassadolrs, such as Raisa, Pelvita Pelarcel and molst relcelntly Prolf. Philip Koltlelr. Thel tolurism industry can 
bel financeld by invelstmelnt. Invelstmelnt in Indolnelsia colnsists olf Dolmelstic Invelstmelnt (PMDN) and Folrelign 
Invelstmelnt (PMA).   

 Currelntly Indolnelsia's tolurism funding colmels frolm invelstmelnt, but is alsol suppolrteld by statel and 
lolcal golvelrnmelnt tolurism funding. Accolrding tol thel Indolnelsian Tolurism Law Nol. 10 olf 2009, Chaptelr 
XIII oln Funding statels that tolurism financing is divideld beltweleln thel relspolnsibilitiels olf thel statel, prolvincels, 
elntrelprelnelurs and colmmunitiels. Statel and lolcal budgelts arel useld in golvelrnmelnt financing. In 2015, thel 
budgelt folr tolurism and crelativel industriels amolunteld tol Rp. 2.4 trillioln olr 0.1 pelrcelnt olf golvelrnmelnt 
elxpelnditurel (GPP). This amolunt increlaseld by 11.7 pelrcelnt colmpareld tol 2014. Thel statel budgelt funds welrel 
useld folr tolurism delstinatioln delvellolpmelnt prolgrams, tolurism markelting delvellolpmelnt prolgrams, tolurism 
relsolurcel delvellolpmelnt prolgrams, and crelativel industry delvellolpmelnt prolgrams, arts and culturel-baseld 
crelativel industry delvellolpmelnt, as welll as meldia, delsign and scielncel delvellolpmelnt, and telchnollolgy-baseld 
crelativel industry prolgrams. 
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In 2016, thel golvelrnmelnt will allolcatel up tol 1% olf thel toltal statel budgelt olr Rp 5.4 trillioln as tolurism 
BPP. This is dolnel tol relalizel a molrel advanceld and colmpeltitivel tolurism in thel AElC. With thel additiolnal 
funds, thel golvelrnmelnt targelts 12 millioln folrelign tolurists in 2016 olr elquivalelnt tol 260 millioln trips in 2016. 
Holwelvelr, thel achielvelmelnt was slightly bellolw thel targelt, which was 11,519,275 folrelign tolurists whol camel 
tol visit in 2016.   

Tolurism infrastructurel is a velry impolrtant suppolrting ellelmelnt, belcausel witholut adelquatel 
infrastructurel, accelss tol tolurist delstinatiolns belcolmels difficult, sol tolurists rarelly colmel thelrel. Olbjelctivels 
must bel accolmpanield by infrastructurel improlvelmelnts such as transpolrtatioln and infrastructurel 
delvellolpmelnt, colnstructioln olf public facilitiels, arela maintelnancel, prolvisioln olf fuell and ellelctricity, 
prelparatioln olf tolurist delstinatiolns, and institutiolnal delvellolpmelnt olf tolurist delstinatiolns. 

Thel delvellolpmelnt and improlvelmelnt olf tolurism in thel coluntry is velry impolrtant, belcausel welll-
maintaineld and welll-olrganizeld tolurist delstinatiolns attract molrel and molrel tolurists frolm holmel and abrolad. 
Tol undelrstand this, relgulatiolns arel neleldeld tol relgulatel and colntroll thel grolwth olf tolurism prolductioln. 
Relgulatiolns olr guidellinels issueld by thel golvelrnmelnt tol increlasel thel numbelr olf tolurists includel: 

Thel visa-frelel pollicy is colntaineld in Prelsidelntial Delcrelel olf thel Relpublic olf Indolnelsia Numbelr 104 
olf 2015 which relgulatels thel amelndmelnt tol Prelsidelntial Delcrelel Numbelr 69 olf 2015 colncelrning visa-frelel 
visits. Thel purpolsel olf this pollicy is tol improlvel rellatiolns. Indolnelsia with olthelr coluntriels and makel it elasielr 
folr folrelignelrs tol visit Indolnelsia. Prelviolusly, thel visa-frelel pollicy was applield tol 45 coluntriels baseld oln 
Prelsidelntial Delcrelel Numbelr 69 olf 2015. 

Infrastructurel delvellolpmelnt can elncoluragel thel grolwth olf Indolnelsia's tolurism industry tol colmpeltel 
with olthelr ASElAN coluntriels such as Singapolrel and Thailand. Thel infrastructurel delvellolpmelnt 
implelmelnteld includels rolad improlvelmelnts, availability olf velhiclels and rolad signs, improlvelmelnt olf 
facilitiels and infrastructurel, and increlaseld accelss tol infolrmatioln throlugh olnlinel meldia such as solcial meldia 
and olfficial welbsitels olf travell delstinatiolns and infolrmatioln polints. Masyolnol and Suhada (2015) and 
Amalia (2016)(10) alsol folund that many things must bel prelpareld tol improlvel thel pelrfolrmancel olf thel 
tolurism industry. Itamar elt al (2014)(11) folund that thel limiteld availability olf infrastructurel can bel a factolr 
inhibiting thel delvellolpmelnt olf thel tolurism industry.   

Mulyana (2012)(13) alsol elxplaineld in his relselarch that molst tolurists gelt infolrmatioln abolut tolurist 
delstinatiolns throlugh ellelctrolnic meldia and thel intelrnelt, in additioln tol relcolmmelndatiolns frolm 
frielnds/family/travell agelnts. Thel disselminatioln olf infolrmatioln can increlasel thel intelrelst olf tolurist visits 
bolth dolmelstic and folrelign. 

Indolnelsia nelelds tol managel and prelselrvel its culturel and naturel. Sri (2013)(14) statels that thel 
moltivatioln folr tolurists tol visit a delstinatioln is belcausel it has belautiful natural scelnelry, uniquel custolms and 
culturel, as welll as art, histolry, folold and holspitality. Widagdyol (2017)(17) alsol noltels that advelnturel and 
cultural factolrs can influelncel tolurists' intelrelst in visiting. Indolnelsia's tolurism tradelmark is Wolndelrful 
Indolnelsia, which sincel 2011 has increlasingly attracteld folrelign tolurists tol Indolnelsia. Idriasih (2016)(12) 
alsol noltels that thel Wolndelrful Indolnelsia campaign has achielveld imprelssivel relsults. 

MICEl is olnel olf thel salels stagels that plays a velry impolrtant rollel in prolmolting Indolnelsian tolurism. 
Delni and Solpian (2017)(21) alsol stateld that MICEl is an indirelct prolmoltiolnal tololl tol prelselnt tolurist 
delstinatiolns in thel coluntry whelrel thel activity takels placel. 

Thel tolurism selctolr affelcts thel coluntry's elcolnolmic grolwth. Wijaya (2013) alsol folund that thel 
tolurism selctolr saw high FDI in a grolup olf coluntriels (Indolnelsia, Malaysia, Singapolrel, Vieltnam) and lolw 
FDI coluntriels (Bruneli Darussalam, Camboldia, Laols, Philippinels, Thailand). polsitivel and significant 
impact oln grolss natiolnal prolduct (GDP). Thel increlasing numbelr olf folrelign tolurists visiting Indolnelsia alsol 
bololsts thel coluntry's folrelign elxchangel elarnings, as dolels Hakim (2010)(23).   

Tol relgulatel and colntroll thel increlasel in tolurism activitiels, relgulatioln is relquireld. Hashrawi and 
Sugihartolyol (2015) (24) and Molelnir (2017) (25) alsol statel that tolurism polliciels must bel implelmelnteld tol 
elncoluragel elcolnolmic grolwth and increlasel tolurism in Indolnelsia. Thel samel thing was stateld by Rani (2014) 
(26) and Seltiabudi (2016) (27) whelrel tolurist delstinatiolns can colntributel tol increlasing relgiolnal incolmel. 
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Baseld oln data oln thel numbelr olf Indolnelsian folrelign tolurists in 2022 aftelr thel Colvid-19 pandelmic, 
Figurel 1 sholws that thel numbelr olf folrelign tolurists colntinuels tol increlasel elvelry molnth, with thel highelst 
grolwth in Olctolbelr-Delcelmbelr 2022. This sholws that thel implelmelntatioln olf markelting stratelgiels, financial 
stratelgiels, infrastructurel delvellolpmelnt stratelgiels and polliciels in thel tolurism selctolr havel a polsitivel impact 
oln thel numbelr olf folrelign tolurists. It is alsol impolrtant that thel golvelrnmelnt includels thel activel rollel olf thel 
colmmunity in thel delvellolpmelnt olf thel tolurism industry. This has a significant impact oln thel lolcal elcolnolmy 
(Relsnawaty, 2016)18. This can bel seleln in Banyuwangi Relgelncy, which delvellolps colmmunity-baseld 
tolurism. Improlving thel quality olf human relsolurcels is nolt sol impolrtant folr thel delvellolpmelnt olf thel tolurism 
industry (Aripradana and Widayaningsih, 2006)19. 

If thelsel factolrs improlvel, it will improlvel thel pelrfolrmancel olf Indolnelsia's tolurism industry in thel 
ASElAN Elcolnolmic Colmmunity (AElC). Finally, thel Wolndelrful Indolnelsia brand is gaining polpularity in 
thel ASElAN relgioln and intelrnatiolnally, increlasing thel numbelr olf tolurists tol Indolnelsia. In additioln, Utami 
(2016) statels that thel tolurism industry must havel uniquel individual skills folr tolurists. Elach delstinatioln 
must bel ablel tol prelselnt its olwn uniquelnelss that can bel solld tol attract tolurists tol visit (WElF, 2015)20. 

 

CONCLUSIONS  
 Baseld oln relselarch colnducteld by relselarchelrs oln thel implelmelntatioln olf urban brandeld tolurism 
stratelgiels and thel delvellolpmelnt olf DOlT, BASEl and POlSEl markelting stratelgiels folr thel tolurism industry 
aftelr thel Colvid-19 pandelmic in Indolnelsia, thelrel arel selvelral insights as welll as grolwth. Thel currelnt numbelr 
olf tolurists in Indolnelsia. Thel sub-brands implelmelnteld in thel delvellolpmelnt olf thel elxisting tolurism selctolr 
arel MICEl tolurism, felstivals, culinary, arts and alsol thel delvellolpmelnt olf thel cultural selctolr. This sub-brand 
will celrtainly alsol havel a polsitivel impact, which can improlvel thel brand tolurism imagel, increlasel visits and 
prolfits, increlasel advelrtising elffelctivelnelss, relvitalizel thel tolurist city brand, and olthelrs. Tol relplacel 

Baseld oln thel Travell and Tolurism Colmpeltitivelnelss Indelx (TTCI) indicatolrs folr infrastructurel indicatolrs, 
infrastructurel improlvelmelnts and upgradels such as rolad colnstructioln, infrastructurel funds suppolrting 
tolurism accelssibility.  

In additioln, rellateld tol indicatolrs olf natural and cultural relsolurcels, thel golvelrnmelnt must elncoluragel pelolplel 
tol carel molrel abolut thel elnvirolnmelnt and culturel in olrdelr tol crelatel elnvirolnmelntal and cultural sustainability. 
Selcolnd, tolurism businelssels arel elncolurageld tol bel molrel activel in tolurism prolmoltioln activitiels throlugh 
solcial meldia (Twittelr, Path, Instagram, eltc.) which dol nolt relquirel largel colsts. Third, that futurel relselarchelrs 
can colnduct molrel in-delpth relselarch oln olthelr factolrs olr olppolrtunitiels in Indolnelsian tolurism tol improlvel 
Indolnelsia's tolurism pelrfolrmancel. Folurth, by buying sharels olf SOlEls that arel direlctly rellateld tol tolurism, 
thel public can participatel in tolurism financing sol as tol increlasel invelstmelnt in Indolnelsian tolurism.   
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