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Abstract

Entrepreneurial spirit can drive a person's success. By having an entrepreneurial
spirit, someone will always be active in creating and developing a business, so that
many jobs can help the Indonesian nation in alleviating unemployment and poverty.
This research uses literature study research with a qualitative approach. The result
of this research is that Entrepreneurship is the process of creating something new at
the value of using the necessary time and effort, bearing physical risks as well as
accompanying social risks, receiving the resulting monetary rewards, meeting
needs, and desires through innovation. Someone does entrepreneurship for several
reasons, namely financial reasons; Social reasons; Reasons for Service and Reasons
for Self-Fulfillment It is not uncommon for someone to be entrepreneurial as well
as a form of fulfillment of satisfaction or achievement of themselves. The
challenges of entrepreneurship are uncertain income; Losses due to loss of
investment capital; It takes hard work and a long time; The quality of life remains
low despite steady efforts.

Keywords: depth exploration, Empirical research,Entrepreneurial,Mindfulness,
Systematic literature review,Explore nuances,Findings,Challenges.

INTRODUCTION

The problem of unemployment and poverty is still a big problem faced by the
Indonesian nation today, this is evidenced by the large number of unemployment in
Indonesia. It is self-introspection why until now in Indonesia there are still many
poor and unemployed people. Even though our country has abundant natural
wealth, fertile land, and great potential to be developed. But this has not been used
for the progress of society and this nation.

According to experts, one of the reasons is the low number of entrepreneurs in
Indonesia. The role of entrepreneurship is very important in Indonesia's economic

development. It can be said that if in a society there is a group of people who have
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an entrepreneurial spirit, it will be the determining force for environmental
development, especially in Indonesia (Titiani, 2014).

Entrepreneurial spirit can drive a person's success. By having an entrepreneurial
spirit, someone will always be active in creating and developing a business, so that
many jobs can help the Indonesian nation in alleviating unemployment and poverty.
There are many attitudes or dispositions in someone who has an entrepreneurial
spirit, some of which are self-confidence, creativity, cooperation, independence,
and leadership spirit.

The interest in becoming an entrepreneur has been increasing lately. The
government provides a strong impetus for the growth of new entrepreneurs with
various stimuli and various conveniences for MSMEs. Strengthening
entrepreneurship and MSMEs in Indonesia has yielded significant results. Being an
entrepreneur requires hard work, tenacity, creative and innovative as well as the
courage to take risks. Certain characteristics are needed by entrepreneurs to be
successful as entrepreneurs. Studies that explain that entrepreneurial character
affects business success have been conducted a lot (Indarto & Santoso, 2020).

Bhatt and Shankla's research in Indarto found that entrepreneurial character has
a significant impact on the success of MSMEs in India (Indarto & Santoso, 2020).
Research findings that reinforce the conclusion that entrepreneurial character
affects business success are Karunanithy and Jeyaraman's research. the study
concluded that there is a strong correlation between entrepreneurial character and
small-scale business success (Karunanithy & Jeyaraman, 2013). Many other studies
have also shown that entrepreneurial character is a determining factor that affects
business success. Entrepreneurial characteristics which are internal factors that
determine business success point to characters such as: having high enthusiasm,
having the desire to always innovate, always accepting responsibility as well as
possible, wanting to achieve very high and taking risks (Essel et al, 2019).An
entrepreneur is required to always be optimistic and think positively and creatively
to face all circumstances in a very dynamic business environment. Islam concludes
that the characteristics of entrepreneurs are a factor that greatly determines the

success of MSME businesses (Islam et al, 2011).

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 2



JESOCIN

An entrepreneur is required to always be optimistic and think positively and
creatively to face all circumstances in a very dynamic business environment. Islam
concludes that the characteristics of entrepreneurs are a factor that greatly

determines the success of MSME businesses

RESEARCH METHODS

This type of research uses the library research method, which is research whose
data collection is carried out by collecting data from various literature. The
literature studied is not limited to books but can also be in the form of
documentation materials, magazines, journals, and newspapers. The emphasis of
library research is to find various theories, laws, arguments, principles, opinions,
ideas and others that can be used to analyse and solve the problems studied
(Sarjono, 2008). According to Abdul Rahman Sholeh, library research is research
that uses ways to obtain information data by placing facilities in the library, such as
books, magazines, documents, records of historical stories (Sugiyono, 2019).

The approach in this study is a qualitative approach. A qualitative approach is a
systematic research used to study or examine an object in a natural setting without
any manipulation in it and without any hypothesis testing (Azwar, 2012). qualitative
approach, namely by emphasising its analysis on the process of concluding
comparisons and on analysing the dynamics of the relationship between observed
phenomena using scientific logic (Arikunto, 2019).

The data source in writing this article is primary data and secondary data. The
primary data source is in the form of basic data derived from books on
entrepreneurial awareness. Secondary data sources are literature used to support the
main theory such as papers or journal articles related to the topic under study. After
formulating the problem to be studied, the author looks for relevant and accountable
literature in the form of journal articles and books. The author then evaluates the
data, namely determining the relevant literature and can be used in analyzing the
research problem (Prastowo, 2012).

The author then analyzes the problem by racing on the literature used as a
reference. Then interpretation of the results of the analysis is carried out and ends

with drawing conclusions based on the results of the analysis and interpretation.
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DISCUSSION
The notion of obscurity

Entrepreneurship is the process of creating something new at value using the
necessary time and effort, bearing the physical risks as well as the accompanying
social risks, receiving the resulting monetary rewards, fulfilling needs, and desires
through innovation. So it takes confidence to be able to create something new by
utilising all the resources owned (Sukmaningrum & Rahardjo, 2017).

In simple terms, the meaning of an entrepreneur is a person who has the courage
to take risks to open a business in various opportunities. Taking risks means having
an independent mentality and daring to start a business, without being overwhelmed
by fear or anxiety even in uncertain conditions.

An entrepreneur can be defined as someone who is strong-willed in taking useful
actions and worthy of being a role model for life or more simply formulated as
someone who is strong-willed in business who is worthy of being a role model for
life. If we want to become a successful entrepreneur, an entrepreneur must have the
determination and willpower to achieve his business goals (Adhitama, 2014).

Entrepreneurship is thus seen as a function that includes the exploitation of
opportunities that arise in the marketplace. Such exploitation is largely concerned
with the direction and/or combination of productive inputs. An entrepreneur is
always required to face risks or opportunities that arise, and is often associated with
creative and innovative actions. Entrepreneurs are people who change the value of
resources, labour, materials and other factors of production to be greater than before
and also people who make changes, innovations and new ways.

An entrepreneur is someone who has an entrepreneurial spirit where someone
always uses his creativity to find new things as well as an innovator in a new market
and an entrepreneur knows various functions related to managing a company /
organization, such as management, finance, marketing, production, operations,
human resources, organizational and institutional functions. Entrepreneurs are
achievement-oriented people and believe that they master their own abilities.

A person's goal for entrepreneurship is to get four rewards. Here are the rewards

of entrepreneurship.
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1. Profit Profit means being able to determine the desired profit or profit received,
as well as how much will be paid to employees or other parties.

2. Freedom Freedom is freedom to manage one's time, freedom from supervision
and intervention, and freedom from company culture and organisation.

3. Personal dream The personal dream is the right to determine one's own vision
and mission, to be free to achieve one's desired standard of living, to be free from
boring routines.

4. Independence Independence is managing everything, such as capital,

management, supervision independently or being a manager for himself.

Background of an Entrepreneur

Someone does something, there must be a reason or motive that supports him
doing it. Including entrepreneurship, surely someone also has a certain motive or
background until finally deciding on entrepreneurship, plus in entrepreneurship it
must not be easy many obstacles and obstacles that will be faced. Not to mention if
when entrepreneurship experiences losses that are not small is one of the things that
need to be anticipated. Here is the background or reason for someone in
entrepreneurship according to Agustina in (Desmaryani, 2018) yaitu:
1. Financial reasons For example, an entrepreneurial background in finance:
a. To make a living
b. Make a profit

Earn extra income

o
.

&

Financial stability guarantee

2. Social and Social Reasons can also be the background why someone is

entrepreneurial, for example:

a. Gain prestige/status.

b. Can be known and respected by others.

c. Can be a role model.

d. In order to be able to meet many people / multiply relationships.
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3. Service Reasons Being able to provide services or wanting to get the desired
service can also be a reason why someone is entrepreneurial, for example:

a. @Giving jobs to society.

b. Helping orphans.

c. Happy/proud of the elderly.

d. For the sake of the future of the family.

4. Reasons for Self-Fulfillment It is not uncommon for someone to be
entrepreneurial as well as a form of fulfillment of satisfaction or achievement
of oneself, for example:

a. In order to become more independent.

b. To avoid dependence on others.

c. To be productive.

d. To achieve something desired.

Stages of entrepreneurship in general in doing entrepreneurship (Hasan et al,

2022) as follows :

a. The starting stage is the stage where someone who intends to do business
prepares everything needed, starting with looking at possible new business
opportunities whether opening a new business, making acquisitions, or
franchising. Also choose the type of business to be carried out whether in
agriculture, industry / manufacturing / production or services.

b. The stage of carrying out a business or summarized with the road stage, this
stage an entrepreneur manages various aspects related to his business, including
aspects: financing, HR, ownership, organization, leadership which includes
how to take risks and make decisions, marketing, and conducting evaluations.

c. Maintaining a business, a stage in which entrepreneurs based on the results that
have been achieved analyze the progress achieved to be followed up in
accordance with the conditions faced.

d. Developing a business, a stage where if the results obtained are positive or

develop or can survive, business expansion is one of the possible choices.
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Mulyono, &; Hadian the entrepreneurial process begins with innovation. These
innovations are influenced by various factors both personal and outside the
personal, such as education, sociology, organization, culture and the environment.
These factors form the locus of control, creativity, innovation, implementation, and
growth which then develops into a large entrepreneur. Internally, innovation is
influenced by factors derived from individuals, such as locus of control, tolerance,
values, education, and experience. While factors derived from the environment that
influence include role models, activities, and opportunities. Therefore, innovation
develops into entrepreneurs through processes that are influenced by the

environment, organization and family (Adhitama, 2014).

Entrepreneurial Awareness

One of the growing theories of entrepreneurship is the alertness theory of
entrepreneurship. The vigilance entrepreneurship theory was conceived by Israel
M. Kirzner, a British-American economist and professor emeritus at New York
University, America. Kirzner was associated with the Austrian School of
Economics. Kirzner argues that the vigilance entrepreneurship theory is an attempt
by entrepreneurs to balance supply and demand by detecting market imperfections
and exploiting them. Market imperfections are caused by information asymmetry
and bounded rationality (Kirzner, 1973).

The difference in entrepreneurial vigilance can be attributed to differences in the
schemes used to make sense in response to stimuli either external or internal. These
differences in the wealth of activated schemes are primarily the extent to which the
scheme includes attributes for value creation, the strength of the association of such
schemes with a particular stimulus and the extent to which individual entrepreneurs
deliberately prepare schemes for activation (Valliere, 2013).

Kirzner argues that the advantages entrepreneurs get from entrepreneurship are
rewards for their tolerance of uncertainty because they eliminate arbitrage
opportunities, i.e. the opportunity to sell a relevant product similar to a more
expensive price quote than an entrepreneur buys due to implications by ignorance

or incompetence of the company's office holder. Entrepreneurs need to be vigilant

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 7



JESOCIN

in order to see economic opportunities that others have not been able to see, such
as the need for new goods or services (Kirzner, 1973).

Opportunities are seen as existing only because of the ignorance of the
incumbents. Otherwise, the opportunity will already be exploited. When
incumbents don't know key information or aren't even aware of what they don't
know, then opportunities for entrepreneurship are born. Ignorance breeds mistakes
that can be corrected by the actions of entrepreneurs. The entrepreneur acts under
uncertainty and cannot know whether his actions will result in a profit until after
the action is carried out. So, entrepreneurs have to accept that they may lose money
or their investors from their actions if it turns out to be untrue (Laplume &
Yeganegi, 2018).

Kirzner believes that entrepreneurship cannot be taught. However, this belief has
been criticized because market research and customer discovery can clearly help
recognize certain types of opportunities. But there may be a rebuttal that knowing
that market research is necessary is initially entrepreneurship. Kirzner does not
view economic actions such as buying resources or creating new products as
entrepreneurship. Rather it is only an act of vigilance of an entrepreneurial nature

(Laplume & Yeganegi, 2018).

Challenges of entrepreneurship
According to Zimmerer and Scarbough, there are 4 challenges to

entrepreneurship, namely:

1. As we know, in entrepreneurship income cannot be ascertained even at the initial
stage or growth stage. Sometimes it can be a loss, sometimes it can be a profit.
This uncertain condition can make entrepreneurs go back and forth from
entrepreneurship.

2. Losses due to loss of investment capital, In entrepreneurship, of course, we will
spend capital to invest and in investing it is also not uncommon to experience
losses. Failure in entrepreneurship can result in someone withdrawing from

entrepreneurship.
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3. Ittakes hard work and a long time, As we know, building a business from scratch
to success is not an easy matter. A long time and the necessity to work hard in
entrepreneurship can be entrepreneurial resulting in entrepreneurs resigning.

4. The quality of life remains low even though the business is steady, because
entrepreneurship requires a lot of time to pioneer, often the quality of life will
also have an impact. Quality of life that does not immediately improve, will

result in someone withdrawing from entrepreneurship.

CONCLUSION

Entrepreneurship is the process of creating something new at value using the
necessary time and effort, bearing the physical risks as well as the social risks that
accompany, receiving the resulting monetary rewards, fulfilling needs, and desires
through innovation. Someone does entrepreneurship for several reasons, namely
financial reasons; Social reasons; Reasons for Service and Reasons for Self-
Fulfillment It is not uncommon for someone to be entrepreneurial as well as a form
of fulfillment of satisfaction or achievement of themselves.

According to Zimmerer and Scarbough, there are 4 challenges to
entrepreneurship, namely uncertain income; Losses due to loss of investment
capital; It takes hard work and a long time; The quality of life remains low despite

steady efforts.

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 9



JESOCIN

REFERENCE

A ANWAR, E ERNIYATI, ABD MUBARAQ, A Mubaraq, Z ARIPIN,,Manaiemen
Perbankan Syariah, Yayasan Cendikia Mulia Mandiri, 2016.

Adhitama, P. (2014). Factors Influencing Entrepreneurial Interest (Case Study of
Students of Faculty of Economics and Business Undip, Semarang).

Semarang.

Ariep, Zaenal. "Analysis of The Use of Promotion In Social Media on The Performance of
E-Commerce Marketing." E-Bisnis: Jurnal llmiah Ekonomi dan Bisnis 14.2 (2021):
136-144.

Aripin, Zaenal. Marketing Management. Deepublish, 2021.

Aripin, Zaenal, and M. Rizqi Padma Negara. Perilaku bisnis: etika bisnis & perilaku
konsumen. Deepublish, 2021.

Aripin, Zaenal, and M. Rizqi Padma Negara. Akuntansi Manajemen. Deepublish, 2021.

Aripin, Zaenal, and Vip Paramarta. "Utilizing Internet of Things (IOT)-based Design for
Consumer Loyalty: A Digital System Integration." Jurnal Penelitian Pendidikan
IPA 9.10 (2023): 8650-8655.

ARIPIN, ZAENAL, and VIP PARAMARTA KOSASIH. "THE INFLUENCE OF INTERNAL
ENVIRONMENTAL UNCERTAINTY ON LOYALTY IN BANKING." VOL. 1 NO. 1
(2023): JESOCIN-DECEMBER (2023).

ARIPIN, ZAENAL, and K. O. S. A. S. |. H. VIP PARAMARTA. "Post Covid-19 Pandemic
New Marketing Theories and Practices Emerging from Innovations in the Tourism
Sector." (2023).

Aripin, Zaenal, and Vip Paramarta. "ANALYSIS OF MOTIVATION AND PERCEPTION OF
BECOMING A BANK CUSTOMER BETWEEN PARENTS (MOTHERS AND
FATHERS) AND THEIR TEENAGE CHILDREN." KISA INSTITUTE: Journal of
Economics, Accounting, Business, Management, Engineering and Society 1.1
(2023): 1-11.

Aripin, Zaenal, Bambang Susanto, and Nurhaeni Sikki. "ANALYSIS OF THE IMPACT OF
CUSTOMER EXPERIENCE ON REPURCHASE ATTITUDES AND INTENT IN
ONLINE GROCERY RETAIL: MODERATING FACTORS OF SHARED VALUE
CREATION." KISA INSTITUTE: Journal of Economics, Accounting, Business,
Management, Engineering and Society 1.1 (2023): 37-49.

Aripin, Zaenal, Sri Rochani Mulyani, and Adang Haryaman. "MARKETING STRATEGY IN
PROJECT SUSTAINABILITY MANAGEMENT EFFORTS IN EXTRACTIVE
INDUSTRIES: BUILDING A RECIPROCITY FRAMEWORK FOR COMMUNITY
ENGAGEMENT." KRIEZ ACADEMY: Journal of development and community
service 1.1 (2023): 25-38.

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 10


https://scholar.google.com/citations?view_op=view_citation&hl=en&user=J8i0sBcAAAAJ&pagesize=80&authuser=3&citation_for_view=J8i0sBcAAAAJ:J_g5lzvAfSwC
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=J8i0sBcAAAAJ&pagesize=80&authuser=3&citation_for_view=J8i0sBcAAAAJ:J_g5lzvAfSwC

JESOCIN

Aripin, Zaenal, Faisal Matriadi, and Sri Ermeila. "INNOVATION WITH SMALL INDUSTRY
PLAYERS TO CREATE SHARED VALUE IN THE EXPERIENCE OF THE COVID-
19 PERIOD IN INDONESIA." KISA INSTITUTE: Journal of Economics, Accounting,
Business, Management, Engineering and Society 1.1 (2023): 50-62.

Aripin, Zaenal. "A THE INFLUENCE OF CUSTOMER EXPECTATIONS ON BANK
SERVICE PERFORMANCE AND BANK CUSTOMER SATISFACTION AND ITS
EFFECT ON CUSTOMER TRUST." KRIEZ ACADEMY: Journal of development and
community service 1.1 (2023): 1-1

Aripin, Zaenal, and Farida Yulianty. "A QUANTITATIVE PERFORMANCE MANAGEMENT
FRAMEWORK TO IMPROVE COMMUNITY ECONOMY THROUGH
OMNICHANNEL SUPPLY CHAIN: A CASE STUDY IN THE BANKING AND
MARKETING INDUSTRY." KRIEZ ACADEMY: Journal of development and
community service 1.1 (2023): 15-24.

Aripin, Zaenal. "kosasih, vip Paramarta (2023)." THE INFLUENCE OF CUSTOMER
EXPECTATIONS ON BANK SERVICE PERFORMANCE AND BANK CUSTOMER
SATISFACTION AND ITS EFFECT ON CUSTOMER TRUST 1.1 (2023).

Aripin, Zaenal, and Eko Aristanto. "Ngurah Made Novianha Pynatih (2023)." WILL DOING
A LOT OF PROMOTIONS HELP INCREASE IMAGE AND CONSUMER
APPEAL 1.1 (2023).

Aripin, Zaenal, and Eko Aristanto. "Ngurah Made Novianha Pynatih (2023)." WILL
DOING A LOT OF PROMOTIONS HELP INCREASE IMAGE AND
CONSUMER APPEAL 1.1 (2023).

Aripin, Z., & Aristanto, E. (2023). Ngurah Made Novianha Pynatih (2023). WILL
DOING A LOT OF PROMOTIONS HELP INCREASE IMAGE AND
CONSUMER APPEAL, 1(1).

ARIPIN, Zaenal; ARISTANTO, Eko. Ngurah Made Novianha Pynatih
(2023). WILL DOING A LOT OF PROMOTIONS HELP INCREASE IMAGE

AND CONSUMER APPEAL, 2023, 1.1.
Aripin, Zaenal. E-Business strategi, model, dan penerapannya. Deepublish, 2021.

Aripin, Zaenal, Ricky Agusiady, and Didin Saepudin. "POST COVID: WHAT LESSONS
CAN BE LEARNED FOR THE BANKING AND MSME INDUSTRY." KISA
INSTITUTE: Journal of Economics, Accounting, Business, Management,
Engineering and Society 1.1 (2023): 25-36.

Aripin, Zaenal, and M. Negara. "Rizqi Padma, 2021." Perilaku Bisnis: Etika Bisnis &
Perilaku Konsumen. Yogyakarta: Deepublish.

Aripin, Zaenal, Eko Aristanto, and Ngurah Made Novianha Pynatih. "WILL DOING A LOT
OF PROMOTIONS HELP INCREASE IMAGE AND CONSUMER APPEAL?." KISA
INSTITUTE: Journal of Economics, Accounting, Business, Management,
Engineering and Society 1.1 (2023): 12-24.

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 11



JESOCIN

Aripin, Zaenal, et al. "The Impact of Bank Service Quality on Satisfaction that Impacts Word
of Mouth Promotion." Jurnal Syntax Admiration 4.8 (2023): 1127-1141.

Aripin, Zaenal. STRATEGI BISNIS: Perumusan Strategi, Implementasi, Evaluasi dan
Pengawasan. zaenal aripin, 2023.

Aripin, Zaenal Aripin. "Ngurah Made Novianha Pynatih, and Ni Rai Artini."." HOW BANK
SERVICE INNOVATION AFFECTS THE VALUE OF CUSTOMER EXPERIENCE
AND DECISION TO BE LOYAL." JIS SIWIRABUDA 1 (2023): 128-136.

Aripin, Zaenal, Eko Aristanto, and Ngurah Made Novianha Pynatih. "WILL DOING A LOT
OF PROMOTIONS HELP INCREASE IMAGE AND CONSUMER APPEAL?." KISA
INSTITUTE: Journal of Economics, Accounting, Business, Management,
Engineering and Society 1.1 (2023): 12-24.

Aripin, Zaenal, Nida Garnida Fitrianti, and Raden Roro Fatmasari. "Digital Innovation and
Knowledge Management: The Latest Approaches in International Business. A
Systematic Literature Review in the Indonesian Context." KRIEZ ACADEMY:
Journal of development and community service 1.1 (2023): 62-74

Aripin, Zaenal, Nida Garnida Fitrianti, and Raden Roro Fatmasari. "Digital Innovation and
Knowledge Management: The Latest Approaches in International Business. A
Systematic Literature Review in the Indonesian Context." KRIEZ ACADEMY:
Journal of development and community service 1.1 (2023): 62-74.

Aripin, Z. A., Ngurah Made Novianha Pynatih, and Ni Rai Artini. “HOW BANK SERVICE
INNOVATION AFFECTS THE VALUE OF CUSTOMER EXPERIENCE AND DECISION TO BE
LOYAL”.JIS SIWIRABUDA, vol. 1, no. 2, Sept. 2023, pp. 128-36,
https://ejournal.universitastabanan.ac.id/index.php/jissiwirabuda/article/view/238.

Aripin,Zaenal;Kisasih;Paramarta., Vip, et al. "INFLUENCING FACTORS ON ONLINE
CONSUMER BEHAVIOR: A CASE STUDY ON ONLINE SHOPPERS IN
BANDUNG." Proceeding of International Conference on Innovations in Social
Sciences Education and Engineering. Vol. 3. 2023.

Aristanto, Eko, Indri Damayanti, and Zaenal Aripin. "Pelatihan dan pendampingan
penyusunan Kkebijakan dan standar pelayanan publik pada Balai Teknik Air
Minum." Abdimas: Jurnal Pengabdian Masyarakat Universitas Merdeka Malang 6.2
(2021): 153-165.

E Aristanto, Z Aripin, S Hidayatullah , Pelatihan Pengelolaan Keuangan dalam Penyiapan
Administrasi Pengajuan Kredit Usaha Rakyat Pada Kelompok Tani Penderes di
Desa Patemon- E-Dimas: Jurnal Pengabdian kepada Masyarakat, 2023

E Aristanto, | Damayanti, S Sunarjo, Z Aripin , Assistance in integrity zone development
for strengthening the public services quality at Sabo Technical Center- Abdimas:
Jurnal Pengabdian Masyarakat Universitas ..., 2022

Arikunto, S. (2019). Research Procedure. Jakarta: PT. Rineka Cipta.

Azwar, S. (2012). Research methods. Yogyakarta: Learning Library.

Desmaryani, S. (2018). Entrepreneurship and Competitiveness. London:
Deepublish.

Essel et al. (2019). Effect of entrepreneur, firm, and institutional characteristics on
small-scale firm performance in Ghana,. Journal of Global Entrepreneurship
Research.

Hasan et al. (2022). Entrepreneurship Education. Jakarta: Tahta Media Group.

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 12


https://scholar.google.com/scholar?oi=bibs&cluster=15436263425635708329&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=15436263425635708329&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=15436263425635708329&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=10937726549196237502&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=10937726549196237502&btnI=1&hl=en&authuser=3

JESOCIN

Haryanto, Sugeng, et al. "Loan to deposit ratio, risiko kredit, net interest margin dan
profitabilitas bank." AFRE Accounting and Financial Review 4.1 (2021): 146-154.

Indarto, &; Santoso, D. (2020). Entrepreneurial Character, Business Character and
Business Environment Determining the Success of Micro, Small and Medium
Enterprises. Journal of Economic and Business Research 13 (1), 54-69.

Islam et al. (2011). Effect of Entrepreneur and Firm Characteristics on the Business
Success of Small and Medium Enterprises (SMEs) in Bangladesh.
International Journal sof Business and Management 6 (3).

Karunanithy, K., & Jeyaraman, S. (2013). Impact of entrepreneurial characteristics
on the organizational development of the small business entrepreneurs.
Industrial Engineering Letters 3(6).

Kirzner, M. L. (1973). Competition and Entrepreneurship. University of Chicago
Press. Retrieved from

https://press.uchicago.edu/ucp/books/book/chicago/C/b027304815.html

Kristanti, Farida Titik, et al. "A stock portfolio strategy in the midst of the COVID-19: Case
of Indonesia." Journal of Eastern European and Central Asian Research
(JEECAR) 9.3 (2022): 422-431.

Kristanti, Farida Titik, Novita Mia Nur Syafia, and Zaenal Aripin. "An early warning system
of life insurance companies distress in Indonesia." Multicultural Education 7.7
(2021): 237-245.

Laplume, A., & Yeganegi, S. (2018). Kirzner’s Alertness Theory of

Entrepreneurship Entrepreneurship Theories.
Mulyani, Sri Rochani, et al. "BUKU MULTIVARIAT TERAPAN." (2022).

MS Hidayat, Z Aripin, T Sukomardojo, GPU Sakka..., ORIENTASI KEWIRAUSAHAAN
TERHADAP PERTUMBUHAN PETERNAKAN SAPI PERAH DENGAN PERAN
MEDIASI SISTEM PRODUKSI DI KOTA MALANG, - Jurnal limiah Manajemen,
Ekonomi, & Akuntansi (MEA), 2023,

Negara, M. Rizqi Padma, and Zaenal Aripin. "Manage Insurance Customer Satisfaction
with Premiums and Perceived Quality Assessments." JESOCIN: Journal of
Economics, Accounting, Business, Management, Engineering and Society 1.1
(2023): 21-37.

Ariep, Zaenal. "Analysis of The Use of Promotion In Social Media on The Performance of
E-Commerce Marketing." E-Bisnis: Jurnal llmiah Ekonomi dan Bisnis 14.2 (2021):
136-144.

Hanuun, Nazhira Nindya Padma, M. Rizqi Padma Negara, and Zaenal Aripin.
"ENTREPRENEURIAL EMPOWERMENT IN CREATING SUSTAINABLE
DEVELOPMENT IN DEVELOPING COUNTRIES: TO WHAT EXTENT DO THEY
STRENGTHEN AND CONTRIBUTE TO EACH OTHER?." JESOCIN: Journal of
Economics, Accounting, Business, Management, Engineering and Society 1.1
(2023): 54-63.

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 13


https://scholar.google.com/scholar?oi=bibs&cluster=8487419810071701041&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=8487419810071701041&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=8487419810071701041&btnI=1&hl=en&authuser=3

JESOCIN

MM Solehudin, SE Nurul Hidayat... - 2023, KONSEP DASAR MANAJEMEN INDUSTRI,
Cendikia Mulia Mandiri, 2023.

MM Solehudin, MP Marjuki, SE Destina Paningrum... - 2023, PENGELOLAAN
MANAJEMEN BISNIS 5.0, Cendikia Mulia Mandiri, 2023.

SE Akbar Bahtiar, C Kuswibowo, MM Maiza Fikri... - 2023, ETIKA BISNIS, Cendikia Mulia
Mandiri, 2023.

Prastowo, A. (2012). Qualitative Research Methods. Yogyakarta: Ar-Ruzz Media.

RR Fatmasari; A Yolistina; NNP Hanuun ,UTILIZATION OF CHATGPT IN THE CONTEXT
OF TAX EDUCATION IN INDONESIA: A PERSPECTIVE REVIEW”. KISA INSTITUTE :
Journal of Economics, Accounting, Business, Management, Engineering and Society, vol.
1, no. 1, Dec. 2023, pp. 63-65,

Silitonga, Dikson. "Siti Alfia Ayu Rohmayanti, Zaenal Aripin, Dadi Kuswandi, Arif Budi
Sulistyo.(2023)." Edge Computing in E-commerce Business: Economic Impacts and
Advantages of Scalable Information Systems. EAl Endorsed Transactions on
Scalable Information Systems 1.

Sarjono, D. D. (2008). Thesis Writing Guide. Y ogyakarta: Department of Islamic

Education.

Silitonga, Dikson, et al. "Edge Computing in E-commerce Business: Economic Impacts and
Advantages of Scalable Information Systems." EA/ Endorsed Transactions on
Scalable Information Systems 11.1 (2024).

Sugiyono. (2019). Quantitative, Qualitative, and R&D Research Methods.
Bandung: Alphabet.

Sukmaningrum, S., &; Rahardjo, M. (2017). Factors Influencing Student
Entrepreneurial Intentions Using the Theory of Planned Behavior.

Diponegoro Journal of Management 6(3), 1-12.

S Haryanto, S Sunardi, E Ariestanto, P Asih, A Suroso... , Growth Opportunity and Firm
Value in Indonesian Manufacturing Firms- AFRE Accounting and Financial Review,
2022

Susanti, T Zulfikar, Z Aripin , INFLUENCE OF COMPETENCE AND APPLICATION LOCAL
GOVERNMENT INFORMATION SYSTEM (SIPD) ENCOURAGING THE QUALITY
OF FINANCIAL MANAGEMENT AT THE REGIONAL SECRETARIAT OF WEST
JAVA PROVINCE- JESOCIN: Journal of Economics, Accounting, Business ..., 2023

Titiani, N. G. (2014). The formation of an entrepreneurial spirit in the subjects of

management skills at DMP Negeri 3 Godean. Yogyakarta: Thesis: Faculty of
Engineering. Yogyakarta State University.
Valliere, D. (2013). Towards a schematic theory of entrepreneurial alertness.

Journal of Business Venturing 28(3), 430-442.

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 14


https://scholar.google.com/scholar?oi=bibs&cluster=18004331184270279165&btnI=1&hl=id&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=17954371206783282067&btnI=1&hl=id&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=17954371206783282067&btnI=1&hl=id&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=6791196398274813340&btnI=1&hl=id&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=558542895126496835&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=558542895126496835&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=15274711892620024995&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=15274711892620024995&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=15274711892620024995&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=15274711892620024995&btnI=1&hl=en&authuser=3

JESOCIN

Z. Aripin, Struktur Perilaku Organisasi : Tantangan dan Peluang dalam Perilaku

Organisasi, Diva Pustak, 2023.a
Z Aripin, MRP Negara, Manajemen Risiko : Teori dan Implementasinya, depublih, 2023.

Z Aripin, F Afiff, Y Suryana , Pertinent Alternatives Considered For Decision Makers in
Banking Services Companies Survive Amidst Competition in Indonesia.- Review of
International Geographical Education Online, 2021

Zaenal Aripin, Ir, UMKM dengan _Bordir, http:/pustaka.unpad.ac.id/wp-
content/uploads/2010/08/republika-20100802, 2008.

Zaenal Aripin, Yayan Satyakti, Sofi Suryasnia, Analyzing Bank Entry Competition
on Bank Integration Episode in ASEAN,35th EBES Conference 2 (Ebes
2008),

JESOCIN V.2. No.1, Dec.2024 www.jesocin.com 15


https://scholar.google.com/citations?view_op=view_citation&hl=id&user=J8i0sBcAAAAJ&pagesize=80&authuser=3&citation_for_view=J8i0sBcAAAAJ:L8Ckcad2t8MC
https://scholar.google.com/citations?view_op=view_citation&hl=id&user=J8i0sBcAAAAJ&pagesize=80&authuser=3&citation_for_view=J8i0sBcAAAAJ:L8Ckcad2t8MC
https://scholar.google.com/scholar?oi=bibs&cluster=10205573522641668209&btnI=1&hl=en&authuser=3
https://scholar.google.com/scholar?oi=bibs&cluster=10205573522641668209&btnI=1&hl=en&authuser=3
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=J8i0sBcAAAAJ&pagesize=80&authuser=3&citation_for_view=J8i0sBcAAAAJ:5nxA0vEk-isC
http://pustaka.unpad.ac.id/wp-content/uploads/2010/08/republika-20100802
http://pustaka.unpad.ac.id/wp-content/uploads/2010/08/republika-20100802
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=J8i0sBcAAAAJ&pagesize=80&authuser=3&citation_for_view=J8i0sBcAAAAJ:UeHWp8X0CEIC
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=J8i0sBcAAAAJ&pagesize=80&authuser=3&citation_for_view=J8i0sBcAAAAJ:UeHWp8X0CEIC

